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Some figures about chinese tourism
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Some figures about chinese tourism
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The Spanish Chinese Tourism Plan 2012-2020
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The Spanish Chinese Tourism Plan 2012-2020
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Every year increase 100.000 chinese tourists visiting Spain
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Who are they traveling with?
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Where do they travel? | {4 157 #E ) L2
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Do they travel only to Spain?/ {tff1 =2 Z=FENT g ?

Spain + 1 country Only Spain / FaITEF
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Spain + 2 countries Spain + 3 countries
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1 COUNTRY: SPAIN, 9-10 DAY S
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2 COUNTRIES, 11 DAYS / SPAIN-PORTUGAL & SPAIN FRANCE
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...and in the future? = EFE?

New travel needs?
New types of chinese tourists?
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Origin of new travel needs hohET e KHAR R
Society Technology Economy

22 %
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Individualisation Digital culture New consumption patterns
reaches new stages
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New types of chinese tourists
FEPENIFE

The adventurer | B 6 2%

Young members of the emerging Chinese middle class.

They see themselves as part of a new travel elite

Thelr ideological position can be described as ‘chinopolitan:

They are strongly infuenced by Chinese patterns in thelr
soclal behaviour and their values.




The adventurer travel needs & & 2k &k

The
adventurer
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New types of chinese tourists
FTE R [Eh 7R
The cultural tourist (an expert) | AR (£ 2K)

The Chinese cultural tourist seeks to to enrich their own
knowledge

Many of them have already visited very quickly the known
hotspots on a first trip,

On subsequent trips they wish to gain deeper insights into
another culture

They stay longer in some places, ( destinations deliberately
selected), that promise enrichment of a personal
experience




The cultural tourist travel needs
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New types of chinese tourists
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The dreamer | 2483k

They are mostly young members of the middle class.

When they travel, they seek the fulfilment of a personal
dream (they follow personal motives) even If this means
risking a loss of prestige at home,

This type Is a hew generation of emancipated and
globalised Chinese.




The dreamer travel needs  ZAEZRETEK

The dreamer
travel needs
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New types of chinese tourists
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The seeker of relax | BALEIESK B
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People who are complaining about pollution in China,

Members of the middle and up-per-middle class increasingly
seek to escape on a trip to Europe specially to Spain
pbecause of the blue skies.

" This type of tourists follow ideas of romanticism and well-

peing, for instance, river boat ride to enjoy the natural
andscape, aromatherapy in a SPA or even a rural or beach

noliday with the family.




The seeker of relax travel needs
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All of them have in common... {4 1&fEXE S

Courtesy
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To attract Chinese tourists N TIN5 | R EHFE

We have to take into account HAEEREE
0B
1. A young and independent Chinese tourist an
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2. Chinas most 'wealthy' citizens travel
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3. They often travel with other family members

4SS RKA—CLihs

4. Security Is a priority factor to choose a destination
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5. Shopping, gastronomy and sightseeing
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"To adapt "
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‘A good start is half of the battle’ WEHIR, ERIDE—3F




Recommendations 7F

Cities (maps, signpost..in chinese) Hotels (rooms, breakfast, kettles)
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WeChat®(s

UnionPa
7
Comunication, promotion and

new payment methods Chiese eregigs e Tourism industry
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Opportunities  fl=

Spain is a heritage and cultur

YIS E — i = AR E

Q)

[ country

é‘%l}

@ The new Silk Road (One belt, one road)
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2018 EU-China Tourism Year
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